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Executive Summary

In February 2023, EDGAR submitted a rezoning application for Columbia Square located at 88 Tenth
Street in New Westminster, BC. The vision for the site is to create a pedestrian-oriented, high-density,
mixed-use comprehensive community near transit. A community engagement space was opened and
a project website was created for the planning process and proposal in February 2023. Since February
2023 the project website has received a total of 3,860 unique visitors.

Throughout 2023, several different events were hosted on-site, including an early community
engagement event on June 22, 2023. This event aimed to share some high-level priorities for the site
redevelopment with the community to gather feedback and ideas. A total of 155 people attended this
event. A tenant information meeting on that date provided retail tenants with their own opportunity
to speak to the project team and ask questions.

On June 19, 2024, an applicant-led open house was hosted to inform the community of the current
plans and updated timeline of the project, update the community on what we’ve heard over the past
year and how it informed the plan, and gain feedback as the draft zoning bylaw and policy statement
for the site is prepared. A total of 92 people attended the in-person open house. A comment form
was available at the in-person open house and on the project website,
www.imaginecolumbiasquare.com between June 19 and July 4.

From June 19 to July 4, the project team received 107 pieces of written correspondence including:
® 2emails
e 105 comment forms

The following themes emerged from comment forms:
e The desire to see a variety of dining options in the future project
e Support for the proposed open space and the naturalization of the future project through
increased greenery
e The importance of a school and childcare space to serve the growing downtown community

This report summarizes the engagement efforts and feedback from the applicant-led open house
period.
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1. INTRODUCTION & PROJECT OVERVIEW

88 Tenth Street (Columbia Square) is a large car-oriented, above-ground shopping center in
downtown New Westminster. A rezoning application was submitted for the site in February 2023 for a
high-density, mixed-use, transit-oriented development. The application includes significant residential
density, phased replacement of all existing retail space, office space, a daycare and a large public open
space.

In February 2023, EDGAR established a community hub on-site in a vacant retail space. This space has
come to be known as the “I Heart NW” Community Space; an accessible place where emerging and
seasoned artists and makers can showcase their work to the community. This space has become a
place for gatherings and art exhibitions and has been well-received by the community. The project
team has used this space for project-related engagement since February 2023.

In April 2024, New Westminster City Council directed City Staff to work with the applicant team to
revise the proposal for Columbia Square to include 20% market rental housing, a not-for-profit
daycare and a density bonus charge paid through redevelopment which could be used to fund
affordable housing initiatives. Staff were also directed to draft a basic zoning bylaw for the site which
would be presented to Council in Fall 2024.

To begin bylaw preparation, the project team hosted an applicant-led open house on June 19, 2024.
The purpose of this meeting was to inform the community of the current plans and updated timeline
of the project, update the community on what we’ve heard over the past year and how it has
informed the plan, and gain feedback as the draft zoning bylaw and policy statement for the site is
prepared.

This report summarizes this event and feedback received. Generally, the community acknowledges a
need for more amenities in this area. The comment form responses highlighted the importance of
increasing the natural environment and adding community gathering space within the future project.
The community also identified their desire to see active retail uses on site with a variety of dining
options that provides opportunities for outdoor seating.



2. PROJECT WEBSITE

On February 9, 2023 the dedicated project website, www.imaginecolumbiasguare.com went live. At
this time, the website was a landing page which introduced that something was happening at
Columbia Square. This launch coincided with the first community event that occurred at the | Heart
NW Community Space. A bookings page was also created where community members could fill out a
form expressing their interest in booking the space for their use. The website has since served as an
online hub for project information. Interested community members can sign up as email subscribers
and be notified about important project milestones and upcoming events.

Between Feb 9, 2023 and July 5, 2024 the project website received a total of 3,860 unique
visitors.

On June 10, 2024, the website was updated with information about the in-person community open
house. Visitors could find information about the in-person event and how they can participate.

On June 19, 2024 the website was updated to include the open house presentation boards and a link
to complete a online comment form.

During the open house period of June 19, 2024 to July 4, 2024 the project website received 705
unique visitors.

A copy of the project website is included in Appendix A.


http://www.imaginecolumbiasquare.com

3. PUBLIC OPEN HOUSE

Notifications

4,666 unaddressed notifications were sent to residents within 340 meters of the Columbia Square site
via Canada Post neighbourhood mail campaign. These notifications informed the community of the
upcoming in-person open house session. Information on how to share feedback was included for
those who were not be able to attend the session.

A copy of the notification area is included in Appendix B.

A copy of the notification is included in Appendix C.

Newspaper Advertisement

An advertisement that shared the same information as the notifications ran in the New West Record
online from June 10-19, 2024.

A copy of the advertisement is included in Appendix D.

Social Media Advertisement

A social advertisement that shared the same information as the notifications ran on Instagram from
June 10 to June 20, 2024. The advertisement brought in 214 unique website visits.

A copy of the social media advertisement is included in Appendix E.

Email Marketing
Two emails were sent out to our subscribers.

On June 17, 2024 an email was sent to 151 subscribers to attend the open house, sharing the same
information as the notification.

On June 25, 2024 an email was sent to 182 subscribers reminding them to review the boards online
and to complete the comment form. The increase in subscribers is due to additional people at the
open house requesting to be added to the project information email list.

A copy of the emails are included in Appendix F.

Open House Meeting Details

On June 19, 2024 the project team hosted an in-person open house. The purpose of this session was
to update the community on the revised proposal, answer questions and receive feedback from the
community.

Open House:
¢ Date: June 19, 2024



e Time: 5-7 PM
e Location: Columbia Square Community Space, Unit 103 - 78 Tenth Street, New Westminster

This event was a drop-in format with no formal presentation. Project team members were
available to answer questions or guide interested members of the community through the
presentation materials. A total of 92 people were present at the in-person event.

Project Team Attendance:

e Matthew McClenaghan, EDGAR
¢ Parker Forch, EDGAR

e Blaire Chisholm, Pooni Group

¢ Anika Bursey, Pooni Group

* Mark Thompson, MCMP

City Staff Attendance:
¢ Mike Watson

Open House Presentation Materials:
1. Welcome

About EDGAR
Project Team
What informs the plan?
Site History
Site Context
Policy Context
What has Happened?
What are We Working On?
. What We've Heard
. EDGAR’s Vision & Priorities
. Proposal Overview
. Preliminary Site Plan
. Timing and Next Steps
. Share Your Thoughts
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A copy of the open house presentation materials can be found in Appendix G.



4. FEEDBACK SUMMARY

Community members had the opportunity to ask questions and provide feedback in a number
of ways throughout this phase of engagement. These included:

1. By emailing the project email info@imaginecolumbiasquare.com or the applicant contact
anika@poonigroup.com

2. By speaking with a member of the project team at the in-person open house

3. By completing a comment form on the project website or in person at the open house

Emails

Two emails were received during the open house period: one person asked about the timing of when
the survey would be available online, and one person emailed to flag a small formatting error in the
survey when it first opened. Note the error does not impact the responses in any way, it was simply
indicating there was another page of questions when the survey was finished. This was edited
immediately.

Open House Conversations

Members of the project team had many conversations with members of the community during the
open house as participants reviewed the informational boards. The following summarizes the themes
of conversations that occurred during the open house.

City Infrastructure
A recurring theme was the impact of growth on municipal infrastructure. Broader concerns were

raised about transit and road capacity, and a lack of green space in the Downtown. Some attendees
shared that there is a need for more schools across the City and region to accommodate the growing
population.

Parking and Traffic
There were concerns about the increased traffic in Columbia Square. Community members also
expressed a desire to reduce commercial parking stalls since the lot is often empty.

Green Spaces
Many community members expressed a desire for more open space, some suggested moving city
lands to the center of the site in order to increase green space.

Diverse Housing and Retail Mix

There were calls for more family-friendly units and a diverse mix of retail (local and family-owned
businesses). Community members were worried about the displacement of existing businesses and
potential rent increases.
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Construction Impact
Concerns were raised about the impact of construction on traffic. Adjacent strata residents

guestioned what benefits they would receive in exchange for the impact.

Economic Impact

Several conversations focused on the recent media coverage of development fees making up a large
portion of the housing costs.

General Sentiments

While there were concerns about construction and infrastructure, several community members
expressed excitement and eagerness for the redevelopment project to proceed faster.

Comment Form

The comment form was available at the open house and online at www.imaginecolumbiasquare.com
from June 20 to July 4. During this time, 105 comment forms were received.

The following summarizes the questions asked and the responses received.

Q1. Name

Q2. Would you like to be contacted with updates about this project? If so, please leave your email
address.

63 participants indicated that they would like to be kept up to date about the project.

Q3. How often do you visit Columbia Square?



Most respondents visit the site at least a few times a week to everyday.
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Q4. What types of services do you frequent the most at Columbia Square?

Most respondents highlighted grocery as being the service they frequent the most often at
Columbia Square.

Others include:
* Pet-related services: Pet store, veterinarian. (23 responses)
e Liquor Store (15 responses)
* Pharmacy (14 responses)
e Services: Dry cleaning, salon, postal. (8 responses)
* Retail (6 responses)
e Fabricland (5 responses)
e Cafes (4 responses)
e Fitness (3 responses)
* Big Box Outlet (2 responses)

Q5. What types of businesses and/or services are missing from this area of Downtown New
Westminster?
Common themes of responses to this question included the following:

Variety in Dining (28 responses)
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Many respondents felt this area of the downtown is missing locally-owned, upscale,
bistro/cocktail-style restaurants. A few respondents who spoke about their desire for increased dining
options also mentioned the project may provide an opportunity for a restaurant with an outdoor
patio.

School (20 responses) and Child Care (10 responses)
A significant number of participants emphasized the need for more public schools and childcare
facilities to support the growing population.

Hardware Store (21 responses)
Many participants spoke about the need for a hardware store in the neighbourhood.

Retail Stores:
Other, less frequently mentioned, missing businesses/services shared by participants included:
* Bakery/deli/cafes (11 responses)
* Small businesses (10 responses)
e Library/bookstores (9 responses)
e Community/Recreational centre (9 responses)
¢ Beauty Salon/Clothing stores (9 responses)
e Ethnic grocery stores (7 responses)
e Department stores (4 responses)
¢ Indigenous shops (2 responses)

Q6. Part of our application includes a large, pedestrian-centred public open space that may consist
of active and passive park elements. What are some things we should consider including in this
open space?

Common themes of responses to this question included the following:

Gathering Space with Seating (57 responses)

A significant number of participants emphasized the need for gathering spaces with covered areas
with seating to provide protection from rain and to provide shade. Many participants cited the need
for more benches, tables, and picnic areas to encourage social interactions and provide resting spots.

Greenery (31 responses)

The introduction of more trees across the site was frequently cited by respondents. Most were very
supportive of a naturalized downtown area that includes native and non-invasive plant species, and
water features. The importance of shading provided by trees was cited by many respondents as their
key desire for green spaces across the site. Some respondents also mentioned the importance of
having an open area with trees and grass for children.

Playground (16 responses)

Play space for children of all ages in the area was highly regarded as an important public realm
consideration by many.
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Open Space:
Less frequently mentioned considerations shared by participants included:
e A dog park or pet-friendly area (11 responses)
* The need for more parking around the site (10 responses)
e Safer bike lanes and additional bike racks (9 responses)
* Raised platform or stage for performances and other types of entertainment (9 responses)
e Adequate lighting to ensure safety and usability during the evening (7 responses)
® Public washrooms (5 responses)
e Community garden (4 responses)
* Chess, ping-pong tables, basketball court (4 responses)
e Pedestrian-focused walkways (4 responses)
* Fountain (4 responses)
e Safety and management of unhoused population (3 responses)
e Public exercise equipment (3 responses)
e Skating rink/pool (3 responses)

A copy of the comment form and associated responses can be found in Appendix H.



5. CONCLUSION

The engagement with the community for this phase of the application process has been successful in
receiving:

® 705 unique project website visits

® 92 open house attendees

e 107 pieces of correspondence (comment forms and emails)

Key themes that emerged throughout our engagement included a desire for a variety in dining

options, increasing child-related services, gathering spaces with seating, greening of the site and the
inclusion of a hardware store.
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6. APPENDICES

A. Project Website
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B. Notification Area
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C. Notification
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D. News Ad

E. Social Media Ads
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F. Emails
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G. Open House Boards
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H. Comment Form
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