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1. Introduction 

Starting in 2022, the City began developing a Public Art Plan after City Council 
approved an updated Public Art Policy. The Public Art Plan will provide a clear vision for 
public art and guide a bold, inclusive, and intentional public art program in New 
Westminster for the next ten years. 

As part of this engagement, feedback and experiences were collected from the 
community through an online survey hosted on Be Heard New West. Staff also worked 
with artists and arts professionals based in New Westminster, and reached out to those 
with Indigenous identities and past-program participants to join focus groups to 
understand their experiences when accessing public art opportunities in New 
Westminster. Additional targeted outreach and engagement activities to help shape the 
draft Public Art Plan include: 

 Focus group roundtables with Indigenous artists/art sector professionals 
 Targeted survey for previously commissioned public art artists 
 Presentation to the Arts, Culture and Economic Development Advisory 

Committee 
 Presentation to the Heritage Commission 
 Focus groups and interviews with City staff 

The feedback collected through public engagement will help City staff finalize the 
Public Art Plan and include recommendations related to public education, awareness, 
and events for community involvement in support of the City’s public art program. 

For more information, visit the Public Art Plan Be Heard New West page. 

https://www.newwestcity.ca/database/files/library/New_Westminster_Public_Art_Policy_2022(1).pdf
https://www.beheardnewwest.ca/en-CA/projects/public-art
https://www.beheardnewwest.ca/en-CA/projects/public-art
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The purpose of this summary report is to share the results of the public engagement 
with engagement participants, City Council, and the New Westminster community. 

 

2. Engagement Process 

Community engagement to gather feedback on the City’s draft Public Art Plan ran from 
September 26 through October 19, 2025 with an online survey on Be Heard New West. 
194 individuals shared their input through the online survey.  

Opportunities to engage:  

 Be Heard New West project webpage  
o Launched September 1, 2025 
o 722 unique visitors (individuals) as of October 20, 2025 

 Online survey  
o September 26, 2025, through October 19, 2025 
o 194 responses 

The opportunities to engage were communicated through the following methods: 

 Email notification to various City email databases:  
o Be Heard New West subscribers 
o Citypage newsletter subscribers 

 Social media posts (Facebook, Instagram) 

Important Note: This summary of engagement input does not reflect a representative 
sample of the New Westminster community. The input captured here reflects the views 
of those who self-selected to participate, and may not be representative of the views 
of other community members and interest groups. Please see section four – About Be 
Heard Participants, starting on Page 16 – for some demographic information and 
representation analysis about people who participated in the online engagement 
activities. 

 

3. What We Heard 

Engagement on Be Heard: Online survey 

An online survey was available on Be Heard New West from September 26 to October 
19, 2025. A total of 194 people completed the survey. Questions in the survey focused 

https://www.beheardnewwest.ca/en-CA/projects/public-art
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on participant feedback related to public education, awareness, and events for 
community involvement in support of the City’s public art program. 

Details from the survey are shared below, along with a summary of the results from 
each question.  

 

Section 1: New Westminster's current public art installations 
and program 

 
Question 1 

Public art has been part of civic life for many decades.  

The way it looks, where it is placed, and how it is experienced has changed over time 
and will continue to change. In many cultures, art and daily life are closely connected. 

The City of New Westminster uses a broad definition of public art, which may be 
different from other municipalities. The City’s Public Art Policy defines it as: 

“Public art is an original work of art created with the intention of being sited or staged 
in publicly accessible spaces. It can be in any media and can take a wide range of forms, 
approaches, be temporary or permanent, object-based, electronic, digital or experiential. 
Public art can include murals, sculptures, monuments, memorials, community art, 
socially-engaged art, new media, land art or earthworks, incorporate design, 
architecture or landscape architecture, be functional, performative, event-based or 
participatory.” 

Across New Westminster, public art from 52 different artists are featured across 12 
different types of installations. Check out some examples below or click here for more 
local examples. 

 

WELCOME TO THE ZOO 

 

BIRDS ON A BRANCH 

 

Miyíw̓ts – WATER’S EDGE 

For a complete list of public artworks, visit the public art registry 
at newwestcity.ca/public-art-registry.  

https://www.newwestcity.ca/public-art-registry
https://www.newwestcity.ca/public-art-registry
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How often do you notice / appreciate / consider public art in New Westminster? 

 

Choice Percentage Count 

Total responses: 194 

1 time per week or more 55% 107 

1 time per month 34% 66 

1 time per year 3% 5 

Less than 1 time per year 8% 16 
 
Question 2 

What is your level of knowledge and understanding about public art in New 
Westminster and how it is chosen, installed, and maintained? 

 
 

1 time per week or 
more
55%

1 time per month
34%

1 time per year
3%

Less than 1 time per year
8%

High
4%

Medium
48%

Low
45%

None
3%
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Choice Percentage Count 

Total responses: 194 

High – I know a lot. “I’ve read the Public Art Policy, 
checked the Public Art Registry, joined events, or 
visited many artworks.” 

4% 8 

Medium – I know a fair amount. “I notice artworks 
and understand the City helps make them happen.” 48% 93 

Low – I know a little. “I’ve seen some pieces around 
the city but didn’t know how they got there.” 45% 87 

None – I don’t know anything. “I didn’t realize those 
things in the parks and public spaces were public 
art.” 

3% 6 

 
Question 3 

Public art can do many things for a city. It can: 
 define identity 
 build strong communities 
 promote development 
 uplift social spaces 
 provide an “art education” as the local community grows and matures 
 encourage discussion and debate 

(New Westminster Public Art Plan, 2012) 

What do you most hope public art in New Westminster will do?  (Please choose your 
top three) 
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Choice Percentage Count 

Total responses: 194  

Beautify the city 61% 119 

Celebrate local arts and artists 46% 90 

Support Indigenous culture and identity 25% 49 

Create landmarks or help with wayfinding 25% 48 

Show community identity 24% 46 

Attract visitors and support local business 21% 40 

Share local history 19% 36 

Share new ideas and perspectives 14% 28 

Bring people together 14% 28 

Spark conversation and dialogue 13% 25 

Inspire youth to explore creativity 12% 23 
 
Question 4 

The City’s public art program is more than artwork placed in public spaces. For example, 
recent public art events included:  

 Kwantlen artist Brandon Gabriel’s projection on the Tin Soldier (February 2025) 
 The Culture Days Public Art Tour (October 2024) 
 Film screening of Grandmother’s Canoe Journey, a film by artist Nadine Spence 

(November 2024) 
 Rain Pierre’s crosswalk work with Qayqayt elementary students (2023) 
 Guardians of the Pump by Hanna Benihoud with Queensborough residents - 

Community workshop to help shape the story and appearance of the Guardian 
artworks (June 2018) 

What kinds of public art events or programs do you want to see more of in New 
Westminster? (Please choose your top three) 
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Choice Percentage Count 

Total responses: 194  

Activities included in annual arts events  
(i.e. New West Culture Crawl, BC Culture Days) 

48% 95 

Public art walking tours (both guided and self-
directed) 

40% 78 

Community-led workshops and public art projects 29% 56 

Public art workshops involving community 
participation 

28% 54 

Temporary interventions/short term projects 21% 40 

Public art unveiling events 20% 39 

Film screenings 16% 31 

Artist talks 12% 23 

Performances/Responses to existing public art 11% 22 

Audio soundscapes 7% 13 

Other 7% 13 
 
 
A total of 13 comments were provided by those who chose “Other (please specify).” 
Below are the key themes and examples of responses provided. In some cases, one 
person’s response may have included multiple themes. Themes with five or more 
mentions are listed below.  
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Theme Count Example Comments 

More installations 
and interventions in 
everyday spaces 
and places 

8  "Art on all the grey concrete surfaces. I would like to 
see more sculptural art around our city" 

 "more accessible artforms" 
 "… stumble upon type installations" 
 “temporary art like arrangements, banners, 

sculptures" 
Concerns about 
funding, budget, and 
necessity of public 
art 

6  "Low cost" 
 "Should be the responsibility of others" 
 "Can’t afford any new art at this time" 

 
Question 5 

The Public Art Plan will also include education and events about public art. It may use 
tools like visuals and flowcharts to explain how the process works, and it will give the 
community regular updates and chances to share feedback about their learning during 
Public Art programming. 

Please indicate which topics about public art you would like to learn more about from 
programming offered by the City of New Westminster? 
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Choice 
Not 

interested 

Somewhat 
not 

interested 
Neutral Somewhat 

interested 
Interested 

Total responses: 194 

Artists and 
their 
practices 

29 
(16%) 

20 
(11%) 

29 
(16%) 

63 
(34%) 

43 
(23%) 

How public 
art is chosen 
and 
commissione
d 

17 
(9%) 

7 
(4%) 

24 
(13%) 

80 
(44%) 

55 
(30%) 

How public 
art is made  
and installed 

20 
(11%) 

11 
(6%) 

38 
(21%) 

73 
(40%) 

39 
(22%) 

How public 
art is funded 
and 
maintained 

12 
(6%) 

17 
(9%) 

39 
(21%) 

72 
(39%) 

45 
(24%) 

Award-
winning 
projects from 
other places 

27 
(15%) 

16 
(9%) 

54 
(29%) 

55 
(30%) 

32 
(17%) 

 
Question 6 

Optional: If there are other topics about public art you would like to learn more about, 
please share your ideas here. 

A total of 40 comments were provided by those who chose to answer this optional 
question. Below are the key themes and examples of responses provided. In some cases, 
one person’s response may have included multiple themes. Themes with five or more 
mentions are listed below.   

 

Theme Count Example Comments 

Funding, costs, and 
resource allocation 

9  “City budget for public art projects.” 
 “I’d like to learn more on how local artists can 

take advantage of grants and classes etc 
available in New West.” 

 “How much is the city spending. What is the 
budget.” 
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 “Neighborhood grants for artists in 
Neighborhood.” 

The history and 
decisions behind 
past public art 
projects 

9  “History of public art in the city and how it has 
changed over the years.” 

 “More information about existing/past public 
art, especially temporary ones as this gives 
them more longevity.” 

 “Understanding the meaning of the artist’s 
design” 

Functional, creative, 
and interactive art 

9  “Think out-of-the-box and be BOLD & MORE 
creative about public art. Don't just limit at 
sculptures or painted murals.” 

 “Can be a symbol both in the daylight and 
illuminated at night to beautify the streets.” 

 “Art in the city shouldn't necessary be a statue, 
a modern functional designed bench can be a 
form of art as well.” 

Inclusion, diversity, 
and representation 

8  “New Westminster is extremely multicultural 
and those other voices should be heard through 
art.” 

 “I’d love to see how 2SLGBTQIA+ voices can be 
weaved in during process of commissioning 
artists or art pieces.” 

 “Would like to see art from various cultural 
groups that live in and contribute to the mosaic 
of our city.” 

Need for improved  
communication, 
signage, and 
community 
awareness about 
public art 

6  “Need to be notified about public art 
installations” 

 “Communication is as important as the artwork 
itself.” 

 
 
Section 2: Public Art Plan goals and main themes 

The draft Public Art Plan has set out goals, organized into four main themes that focus 
on the community and encourage participation in public art related activities: 
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Question 7 

Theme 1) Build Education and Awareness: 

 Increase community awareness and interest in public art through a 
communications plan and educational programming to expand knowledge of 
artistic practices 

 Facilitate workshops and mentorship opportunities for artists at all career levels 

How likely would you be to participate in activities related to public art education and 
awareness? 

 
 

Choice Percentage Count 

Total responses: 193 

Likely 40% 77 

Unsure/I don’t know 26% 51 

Not Likely 24% 46 

I would not participate 10% 19 
 
Question 8 

Theme 2) Support Artists: 

 Continue supporting artists from the region while bringing in new artists from 
further afield to broaden the impact of the program, and demonstrate the 
benefits of public art 

 Create a range of opportunities directed for local and urban Indigenous artists. 
Artists will be supported and empowered to create meaningful and culturally 
relevant artwork 

Likely
40%

Unsure / I don't know
26%

Not likely
24%

I would not 
participate

10%
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How likely would you be to attend or support programs that showcase local and 
Indigenous artists? 

 
 

Choice Percentage Count 

Total responses: 191 

Likely 54% 103 

Unsure/I don’t know 19% 37 

Not Likely 15% 28 

I would not participate 12% 23 
 
Question 9 

Theme 3) Ensure Meaningful Involvement: 

 Work with local First Nations to develop meaningful involvement throughout the 
commissioning process for Indigenous and non-Indigenous public art 
opportunities 

 Engage with communities in reciprocal ways that deepen the relationship and 
understanding of place, and support engagement throughout the public art 
commissioning process 

Likely
54%

Unsure / I don't 
know
19%

Not likely
15%

I would not 
participate

12%
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How likely would you be to participate if the City sought your input on public art 
projects that reflects both your neighbourhood and the histories of Iocal First 
Nations? 

 
 

Choice Percentage Count 

Total responses: 193 

Likely 61% 117 

Unsure/I don’t know 19% 36 

Not Likely 10% 20 

I would not participate 10% 20 
 
Question 10 

Theme 4) Create Impact: 

 Initiate and support partnerships with communities to enrich civic dialogues and 
engender a reciprocal, collaborative environment for public art 

 Increase public programming, develop discourses related to histories and artwork 
concepts to support projects  

How likely would you be to participate in public art programming and projects that 
sparks community conversation or highlights local history? 
 

Likely
61%

Unsure / I don't 
know
19%

Not likely
10%

I would not participate
10%
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Choice Percentage Count 

Total responses: 91* 

Likely 49% 45 

Unsure/I don’t know 24% 22 

Not Likely 21% 19 

I would not participate 5% 5 
 
*This question was added after the survey was initially launched, which resulted in a 
lower overall response rate compared to other questions. 
 
Question 11 

Optional: Do you think anything is missing in the themes and goals? Let us know what 
else you would like to see. 

 
A total of 55 comments were provided by those who chose to answer this optional 
question. Below are the key themes and examples of responses provided. In some cases, 
one person’s response may have included multiple themes. Themes with five or more 
mentions are listed below.  
 

Theme Count Example Comments 

Broader cultural 
representation 20  “Include all walks of life and all cultures.” 

 “Consider other themes [such] as New 
Westminster history, and local personalities.” 

 “Public art should include First Nations and 
settlers in cooperative public art.” 

Likley
49%

Unsure / I don't 
know
24%

Not likely
21%

I would not 
participate

6%



What We Heard | Public Art Plan 15 / 20 

 “Newcomer diversity… I could not see myself 
reflected in existing public art.” 

 “Include all walks of life and all cultures.” 

Stronger focus on 
financial 
responsibility 

11  “There are a lot of needs in the city that must 
be addressed” 

 “I'd like to see [reports] every few years 
whether successful, appropriate, and money 
well spent.” 

 “Cost: I only want money spent on art during 
years with no tax increases.” 

 “Public money needs to be limited to supporting 
New Westminster resident artists only.” 

 “People living pay cheque-to-pay cheque — 
priorities must be set.” 

Improve 
communication and 
engagement on 
Public Art 

10  “I would like easy access to information about 
art installations…” 

 “Help public with signage” 
 “Better engagement and general knowledge is 

important.” 

More creative, 
functional, and 
interactive art 
forms 

9  “Art that serves multiple purposes and 
encourages play.” 

 “Art encouraging curiosity about land and 
ecology.” 

 “Miniature art throughout neighborhoods like 
buttons on poles.” 

Maintenance, 
longevity, and 
quality standards 

7  “Public art should remain beautiful for a long 
time.” 

 “Art should be environmentally considerate 
during creation.” 

 “More permanent, maintained public space.” 
 “More permanent installations.” 
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4. About Be Heard Participants 

Be Heard New West users provide demographic information when they register on the 
site, including postal code, year of birth, connections to New Westminster, and other 
optional details such as Indigenous identity, if they have a disability, if they were born 
outside of Canada, and other lived experiences. 
 

Neighbourhood Representation 

Be Heard Participants: 194 participants 

 
 

Neighbourhood Percentage Count 
Brow of the Hill 19% 37 
Connaught Heights 1% 2 
Downtown 18% 34 
Glenbrooke North 5% 10 
Massey Victory Heights 6% 11 
Moody Park 9% 18 
Quayside 7% 13 
Queen’s Park 9% 17 
Queensborough 4% 8 
Sapperton 12% 23 
Victoria Hill Ginger Drive 3% 6 
West End 6% 11 
Outside New Westminster 2% 4 
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Connections to the City (Select all that apply) 

Be Heard Participants: 194 participants 

 
 

Choice Percentage Count 

Under-housed or unhoused 1% 2 

Residential tenant 22% 42 

Residential property owner 78% 152 

Student in New West 3% 6 

Employee in New West 10% 19 

Business owner in New West 8% 15 

Commercial property owner in New West 1% 1 

Other 3% 6 
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Age Groups 

Be Heard Participants: 194 participants 

 
 

Age Group Percentage Count 
19 & under 0% 0 
20-34 10% 20 
35-49 22% 43 
50-64 39% 75 
65 & older 29% 56 

 

 

Additional Demographic Information (select any / all that apply) 

Be Heard Participants: 194 participants 

19 & under
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Choice Percentag
e Count 

I identify as Indigenous 1% 2 
I identify as a person of colour and or part of a racialized group 11% 22 
I identify as LGBTQ2S+ 13% 25 
I was born outside of Canada 20% 38 
I moved to Canada within the last 5 years 5% 9 
English is not my first language 9% 17 
I am a member of a low-income household 4% 8 
I or someone in my household has a disability 13% 26 
There are children under age 18 in my household 24% 47 
There are seniors in my household 25% 48 
None of the above 14% 28 
Prefer not to say 6% 12 

 

Demographic Analysis 

Demographic analysis has been completed for 194 unique participants who shared input 
online on Be Heard New West. The characteristics of these participants were compared 
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to the most recent demographic profile of New Westminster residents from the 2021 
Census. 

As we see in most City of New Westminster engagements, among online participants, 
residential property owners were highly over-represented (78% of survey participants; 
55% of residents according to Census), and tenants were highly under-represented 
(22% of participants; 45% of residents according to Census). An additional 1% of 
participants identified as being under-housed or unhoused members of the New West 
community. 

Age range 19 or younger was not represented and 20-34 was under-represented (-14%) 
online compared with the 2021 Census data. Conversely, the 50-64 year old group was 
highly over-represented (+18%), and the 65+ age group was over-represented (+13%) 
among the survey respondents. The 35-49 year old group was comparable (within 5% 
difference) to the Census data.  

In terms of other demographic information provided by online participants, we can 
compare with Census data on residents who identify as Indigenous, immigrant, new 
immigrant (arrived within the past five years), and visible minority, as well as households 
with children in the New Westminster community. Based on this comparison, immigrants 
and visible minorities were highly under-represented (more than a difference of 15%) 
amongst Be Heard survey participants. Indigenous people, new immigrants, and 
households with children were comparable (difference of +/-5%) to the 2021 Census 
representation.  

 

5. Next Steps 

Thank you to everyone who participated in the survey and shared feedback, 
experiences, ideas, and priorities for the draft Public Art Plan. This survey is just one 
part of a larger conversation that is informing the finalized Public Art Plan.  

After this engagement on the draft Public Art Plan, staff will consider the input from 
this community engagement process, along with a review of regulatory requirements 
and research on best practices from other municipalities, to create a finalized Public Art 
Plan. 

Staff are planning to share the finalized Public Art Plan with Council for endorsement in 
early 2026. After Council’s endorsement, Cultural Services staff will begin implementing 
the endorsed Public Art Plan. Please check back on the Be Heard project page to see 
more updates. 

https://www.beheardnewwest.ca/en-CA/projects/public-art
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